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Why Facebook??



AS OF THE END OF 2012, OVER

1 BILLION
ACTIVE FACEBOOK USERS.

620 MILLION DAILY ACTIVE USERS



67% OF WEB USERS IN THE USA

ARE ON FACEBOOK



9/% OF PEOPLE TALK TO
PEOPLE MORE ONLINE...

....THAN THEY DO IN
REAL LIFE.




48% OF 18 TO 34 YEAR OLDS

CHECK FACEBOOK
RIGHT WHEN THEY WAKE UP

ABOUT 28% CHECK FACEBOOK

ON THEIR SMARTPHONES
BEFORE GETTING OUT OF BED




48% OF YOUNG AMERICANS
SAID THEY FOUND OUT ABOUT

NEWS

THROUGH FACEBOOK



MISSED
OPPURTUNITY

=)
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THE
PHILADELPHIA
STORY
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PHILADELPHIA IS IN THE TOP 10 AMONGST
LARGE CITIES FOR STDS ACCORDING
TO RECENT NATIONAL SURVEILLANCE DATA.

ADOLESCENTS ARE DISPROPORTIONATELY AFFECTED.
INDIVIDUALS AGES 15-19 ARE 3 AND 3.5 TIMES
NATIONAL RATE FOR GC AND CT*, RESPECTIVELY.

*gonorrhea & Chlamydia



ADOLESCENT STD/HIV PREVENTION CAMPAIGN

TEENS WHO TEST POSITIVE FOR AN STD
ARE THREE TIMES MORE LIKELY

TO HAVE A SUBSEQUENT
HIV INFECTION
DURING THEIR LIVES.
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40.4%
DID NOT USE A CONDOM

DURING THEIR LAST SEXUAL
INTERCOURSE




ADOLESCENT STD/HIV PREVENTION CAMPAIGN

ASHPP GOALS

1.MAKE SURE CONDOMS ARE ACCESSIBLE TO
EVERY TEEN WHO NEEDS THEM

2. NORMALIZE CONSISTENT CONDOM USE

3. FOSTER AN OPEN DIALOGUE WITH AT-RISK
YOUTH
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CONDOM ART CONTEST
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PROGRAM LAUNCH/FREEDOM CONDOM




TEEN SITE: TAKECONTROLPHILLY.ORG



TEEN SITE: TAKECONTROLPHILLY.ORG

DISTRIBUTION SITE MAP



TEEN SITE: TAKECONTROLPHILLY.ORG

MaAiL ME CoNDOMS!




TEEN SITE: TAKECONTROLPHILLY.ORG

MaAiL ME CoNDOMS!

-20,700 REQUESTS
-17,000 MAILED

-170,000 CoONDOMS

-20% ARE REPEAT USERS
-<0.4% ARE REPORTED AS
INVALID



TAKE CONTROL PHILLY FACEBOOK PAGE



TAKE CONTROL PHILLY FACEBOOK PAGE

TARGETED ADS COST LENGTH of TIME
13-19 year olds $3000 Ads ran
in PHILLY ber campaign TWO WEEKS

per campaign



TAKE CONTROL PHILLY FACEBOOK PAGE

SEVEN CAMPAIGNS

MAR JULY FEB
SEPTEMBER DECEMBER MARCH JULY/AUG FEBRUARY
2011 2011 2012 2012 2013
MAIL ME! MAIL ME! WHAT COLOR IS SHE TAKES VALENTINES
CAMPAIGN CAMPAIGN YOUR FREEDOM? CONTROL! DAY
PART | PART II CAMPAIGN CAMPAIGN CAMPAIGN
OCT MAR
OCTOBER MARCH
2013 2014
MAIL ME! VARIETY
CAMPAIGN CAMPAIGN

PART III
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FACEBOOK ADS

C

90%
OF CLICKS



TAKE CONTROL PHILLY FACEBOOK PAGE

WEB TRAFFIC FLOW




FACEBOOK ADS — MAIL ME! ADS

CLICKS LIKES
September 6,830 2,510
2011:
December 7,221 2,556
2011:
TotTAL 14,051 5,066

36%

ORDERS MAILED

592
663

1,255

25%



TAKE CONTROL PHILLY FACEBOOK PAGE

FACEBOOK ADS

REACH
562,703

SOCIAL
SOCIAL

REACH
REACH

45% 60%

1STAD 2ND AD
CAMPAIGN CAMPAIGN
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FACEBOOK ADS
B Female = Male
BEFORE [ ¢ 109
Ads

13-17 18-24 25-34 35-44 45-54 55+

60%
33%

AFTER
Sept. Ad

B Female m Male

n= 2702

25-34

35-44 45-54 55+



l_l Facebook Ads




FACEBOOK ADS — SHE TAKES CONTROL!

1,007
LIKES

335
MAILINGS

350
VOTES



FACEBOOK ADS — SHE TAKES CONTROL!



FACEBOOK ADS — SHE TAKES CONTROL!

Goal: De-stigmatize Women Carrying Condoms

Only 20% of condoms are ordered by females



FACEBOOK ADS — SHE TAKES CONTROL!

Increased female
orders from

20% =2 32%



FACEBOOK ADS — SHE TAKES CONTROL!

REACH — 540,000 INDIVIDUALS
AGES 13-19 IN PHILLY

NEW LIKES — 2,200 ADOLESCENTS
(INCREASE OF 18.6%)

MAIL ORDERS — 500 OVER TWO WEEKS
(INCREASED ORDERS BY > THAN 4X)



TAKE CONTROL PHILLY FACEBOOK PAGE
FACEBOOK ADS — VALENTINE’S DAY

Increased female
orders from

32% -2 40%



TAKE CONTROL PHILLY FACEBOOK PAGE

FACEBOOK ADS

OVER 95%

N= 15,300



MAILING REQUEST BY MONTH

Condom Requests by Month
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TAKE CONTROL PHILLY FACEBOOK PAGE

ADVANTAGES OF FACEBOOK & TAKE-HOME

TARGETED MEASURABLE COST

REAL TIME CAPTURED AUDIENCE
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OTHER INITIATIVES



ADOLESCENT STD/HIV PREVENTION CAMPAIGN

OTHER INITIATIVES

ASIA STAR

12,377,150 page views
32,199 subscribers

32,000+ VIDEO VIEWS
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Generation NEXT Video
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OTHER INITIATIVES




FREEDOM ALL OVER THE WORLD




ADOLESCENT STDsS




Adolescent (<20 yrs) Gonorrhea Cases in
Philadelphia, 2009-present

Program
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Adolescent (<20 yrs) Chlamydia Cases in
Philadelphia, 2009-present

Program
Launch
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Change in Adolescent STDs
pre- and post-Intervention

Teen Gonorrhea (GC)
Teen Chlamydia (CT)
% Teen of Total GC

% Teen of Total CT

33% decline
13% decline
18% decline

11% decline



Thank you!

www.facebook.com/TakeControlPHL

Further Questions: Matt.Prior@phila.gov
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